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ABSTRACT

The influence of AI technology within
creative media continues to shift how art is
envisioned, created, and consumed. This
paper explores the impact of Al within the
creative media sector and focuses on the
literature and critiques examining the
alteration of the creative process. The Al-
enhanced artistic practice expansion offers
new possibilities within the artistic
experimentation by allowing new forms and
narratives to be created. This challenges
traditional concepts of authorship and brings
into question the definitions of originality
and creativity. Ethically, the expansion of
artistic practice and creativity with Al tools
raises the question of legal and responsible
design frameworks on the issues of
proprietary rights and ownership of Al and
algorithm bias. This paper addresses
evolving Al technologies in creative and
media practices and the need for Al literacy
to be incorporated into the curriculum for
artists, educators, and cultural institutions.
Al's integration into artistic and media
production emphasizes the need for new and
responsible design principles that focus on
data ethics and algorithm transparency, as
well as legally and socially accountable
frameworks in pedagogy. Since the
instruments available and the integration of
artificial intelligence and machine learning
into business processes and day to day
activities are transformative of the interlude
and cultural parameters, the research
indicates the need to structure the focus on

the interlude activist and scholarly dialogue
and the case study to research regarding the
integration of artificial intelligence into the
business processes and daily activities and
the changing cultural force. The research
encourages attention to be paid to the
integration of artificial intelligence and
business processes to elucidate the cultural
parameters of the research to have attention
that integrates the socio-cultural tenor as the
artificial intelligence technologies offer
transformative opportunities.

Keywords: Artificial Intelligence, Creative
Media, Aesthetics, Ethics, Education,
Generative Al, Al Literacy, Human-Al
Collaboration, Cultural Impact, Intellectual

Property

INTRODUCTION

Al is changing how creative media is
developed and produced. AI has gone
beyond engineering and tech fields within
the past couple of years and has been
helping people create music and scripts, edit
videos and even write stories
(Anantrasirichai & Bull, 2022). Software
that combines and responds using human
speech and images crosses accepted lines of
creativity, pushing the limits of what human
and machine creativity can do together and
integrating themselves into the creative
process. This raises interesting new
questions and debates for artists, critics, and
policy makers about originality, authorship
and the value of art.
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The use of DALL-E, Midjourney, and
Stable Diffusion positively changes the
creative process in the world of art and
design and in the hands of other creative
professionals, the DALL-E family of tools
is used as an aid in style exploration and in
ideation-acceleration processes. Musicians
use DALL-E, Midjourney, and Stable
Diffusion to assist them in the creation of
new harmonies and timbres. Filmmakers use
Al in almost all the steps of their
production, from script writing to special
effects creation and rendering (Kriiger,
2025). The human-Al co-creation activities
outlined above epitomize Akhila et al.
(2024) collaborative creativity: the blending
of human intuition with algorithmic
computation, which, as the authors argue
‘leads to a synthesis beyond what either
could achieve in isolation’. The joint use of
‘Artificial Intelligence’ creative tools brings
new dimensions to the discourse on
originality and authorship, particularly as no
human individual can be identified as the
sole author (Arriagada Beltran, 2023;
Bakumenko,  2024).  However, the
integration of Al into the creative process
particularly into the production activities
raises issues pertaining to ethics and the
law. For example, who owns a work: the
creator of the algorithm, the person who
uses the algorithm, or no one at all, when a
work generated from an algorithm trained
on other people’s copyrighted work is
created (Kirakosyan, 2023; Manolakev,
2017)? Such questions proliferate as legal
frameworks become more obsolete.
Additionally, the legal implications may in
fact be the least of the issues. The social
implications of biased Al tools may
reinforce dominant stereotypes and exclude
marginalized groups (Kostler &
Ossewaarde, 2022; Vyas, 2022). Such social
issues stem from a lack of transparent and
ethical data practices, reliance and
inequitable models in attribution, and
obsolete laws.

Al's  cultural context influences its
acceptance scope. The public's attitudes
towards Al are shaped by its portrayal in the

media as liberating or as undermining
creativity. In Germany, for instance,
political and media discourse shapes
audiences Al appreciation for and
acceptance of Al (Lammar et al., 2025).
Awareness of personalization algorithms
impacts how people relate to Al-driven
cultural products (Eder & Sehl, 2025). Such
narratives shape funding allocation, policy
frameworks, and, by extension, creative
risk-taking. The education sector has Al
policy as creative technological arts
mediation tools. Al literacy includes looking
at algorithms ethically and knowing how to
do advanced procedures (Stina & Hoffmann,
2024). Because the uneven control and
domination concerning technology is a
socio-political problem, integrating data
ethics, unequal power systems, and cross-
discipline technical collaboration will
enable learners to participate as active
technological co-creators rather than as
passive consumers.

This paper seeks to analyze recent
innovations from three interconnected
perspectives. The starting point is the

aesthetic perspective, where the focus is on
how the innovation shapes the °‘creative’
dimension, the roles of the audience, the
processes of originality, and the definitions
of audience collaboration. After this, the
paper moves to the ethical perspective
which deals with the social implications of
biased or opaquely encoded algorithms, the
social politics of authorship and ownership,
and the complex relations of power
concerning  copyright.  Finally,  the
educational perspective is accounted for in
which the paper proposes ways in which Al
ought to be accompanied by the
considerably critical human ingenuity and
the diverse cultures of the world. The strong
Al hypothesis along with Al literacy, as
well as sharp pedagogy in the arts and
media, is offered as illustrative evidence for
the training of critical human authorship and
cultural  plurality. The  conceptual
framework for this study is based on
qualitative integrated reviews of the
research and empirical literature from the
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years 2017 to 2025. This is where the
literature is incorporated to develop these
perspectives.

The literature reviews on the intersection of
Al and  the creative industries
(Anantrasirichai & Bull, 2022); human—Al
collaborative processes (Akhila et al.,
2024); the frameworks and analyses of
cultural audiences and their responses
(Bakumenko, 2024; Lammar et al., 2025);
and the ethics of ownership (Kirakosyan,
2023; Vyas, 2022) provide a foundation of
understanding. From this, the paper aims to
promote the effective and balanced use of
Al in creative media. Understanding Al as a
cultural and educational object (and not just
a technological tool) is important as it
uncovers the possibilities and the challenges
it brings. The successful adoption of such
processes articulates the necessity for
discourse and ethics across and within
disciplines. It further underscores the need
to conceive critical frameworks that will
allow human creators to simultaneously
advance alongside algorithmic creativity.

LITERATURE REVIEW

Al is now part of the creative industries,
having changed the speed and nature of
artistic creation and appreciation. For the
past ten years, the discipline of
computational art and the field of AI have
begun to diverge, with Al now determining
how art is made, imagined, content is
created, edited and how it interacts with the
audience (Anantrasirichai & Bull, 2022).
Unlike past digital tools that only enhanced
efficiency, Al can creatively interpret
commands and autonomously create
artworks and propose new imaginative
concepts. Having such unique capabilities
only intensifies the debates around
authorship, originality and the creative
paradox that Al can produce. The fusion of
the human and the machine make one
ponder the value of art and how it is
appreciated.

More recent studies explain how Al works
together with humans, instead of Al just
being a tool to be used. Anantrasirichai and

Bull (2022) explain how deep learning and
generative  adversarial  networks  use
technology in visual art, music, film, and
interactive media. These technologies allow
artists to try different styles and create new
ideas that would be difficult to achieve
without the assistance of artificial
intelligence. Akhila et al. (2024) enrich the
analysis by framing the idea of human—AlI
collaboration and the dialogue in creative
practice in the collaboration of human
intuition and a computer's exploratory
algorithms. Al does more than clone what a
person has created; it alters the picture and
surprises the artist in new arrangements of
color, shape, and sound, enhancing the
process. This collaboration is demonstrated
in contemporary digital art. Arriagada
Beltran (2023) describes CG-Art as a form
of digital art where computation not only
assists in the process but also in the product.
Originality, in this definition, is the product
of a set of algorithms, and the artistic idea of
the creator. Empirical research also supports
this view. Bakumenko (2024) states younger
audiences mostly appreciate Al art and
perceive it as equally authentic and
innovative as the human-made alternative.
Skepticism, particularly among older
audiences, does not make the creative value
of technology any less relevant. This points
to a cultural change regarding the value of
technology and suggests that audiences
appreciate artistic value differently as
technology develops.

While the potential of Al systems focuses
on their creative and aesthetic value, the rise
of such systems raises important ethical and
legal issues. The most important of these
issues relate to copyright and ownership of
creative works. Kirakosyan (2023) notes
how existing copyright frameworks fail to
deal with works made by fully autonomous
or semi-autonomous systems, as current
copyright laws assume works must have an
identifiable human creator. Manolakev
(2017) makes a similar point by explaining
how the classical notion of authorship,
characterized by individual creative genius
and human intention, weakens with the
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distribution of creative agency among
humans and machines. In such a case, if an
artwork is created in response to a user
prompt but executed by a complex
algorithm that has been trained on hundreds
of copyrighted works, who should own the
rights: the programmer, the user, or maybe
no one at all? Such ambiguity holds artists,
producers, and all legal infrastructures in a
state of paradox.

The implications of ethics are wider than
ownership and include issues of fairness,
accountability, and transparency. Vyas
(2022) points out the danger of bias in
algorithms, noting that Al systems trained

on  historical societal datasets may
subconsciously entrench stereotypes or
disregard marginalized groups within

datasets. Kostler and Ossewaarde (2022)
show similar concerns in their analysis of
the German political and media discourse
where public narratives swing from utopian
promises of technological advancements to
dystopian fears of surveillance and the
automation of jobs. These cultural narratives
impact the designing, deploying, and
regulating of Al systems. With no complete
oversight and staged releases of training
data, one can only guess how creative Al
can enhance access to democratized tools
for the cultural sector. Constructive
communication of the creative Al discourse
and public narratives on the pertinent ethics
is still very much required. Lammar, Horst,
and Miiller (2025) study of the German
media covering Al found that the media
describes the technology as a paradox,
describing it as revolutionary and a threat,
and heavily oversimplifying intricate
technical and ethical issues. These
narratives shape public discourse, frame
policy and regulation responses, and
contextualize creative Al. Eder and Sehl

(2025) explain that algorithmic
personalization is an largely
unacknowledged issue in part of Europe,
thereby shaping audience trust and

perception of Al cultural products. These
illustrations  show that the ethical
governance of creative Al goes beyond a

purely technical issue to include a cultural
and communicative dimension.

Besides thinking about the philosophy
behind AI, we should also consider how it
affects creative workflows. According to
Akhila et al (2024), AI works as an addition
to the workforce as it automates and
streamlines some of the more tedious and
time-consuming tasks within the creative
industry. This gives artists more time to
focus on the more important aspects of their
work. This partnership assists artists in
taking larger and more ambitious projects
and allows the use of more innovative and
avant-garde forms and genres of artistic
expression. An example in the language
services industry is where generative Al
creates the first drafts of a translation that a
human editor will refine (Kriiger, 2025).
While the emphasis is on the spoken word,
this example illustrates how the human
workforce is allowed to focus on the artistry
since the Al is able to do the heavy work.
Such workflows are common in film, music
and digital art where there is Al and human
collaboration. Gutiérrez (2024) analyzes the
socio-cultural aspects of these hybrid
workflows.

Gutiérrez discusses the use Al technology in
the art world. Relying on Al does not solely
automate art production. Al technology also
alters how art viewers interact with and
think about art. The art created by Al
technology also stimulates people to think
about the creative process and the differing
roles of people and machines in the art
world. While skeptics see Al technology
merely as a tool, these uses of Al in art
propose that it is also a factor in shaping the
socio-cultural definition of art and how it
can be created.

Looking at how and why Al is used within
creative fields should take into account the
social structures and cultural stories
surrounding its use and worth. In German
Politics, the discussion around Al is framed
as either supporting economic growth or
containing it. Kostler and Ossewaarde
(2022) capture these instances as reflections
of the societal hopes and fears that drive and
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shape the response to regulation. Lammar et
al. (2025) expands on this stating that most
journalistic narratives shape the bounds of
enthusiasm and concern, and, therefore, the
attitudes of artists and the general public as
well as policy makers towards Al Eder and
Sehl (2025) add to this in the context of
their cross-national study on algorithmic
personalization. Aside from their other
observations, they note the uneven public
fixation on the phenomenon of algorithmic
personalization across several European
countries. This suggests that social
acceptance of Al in creative industries is as
much a matter of cultural discourse as it is
of socio-technical discourse. Cultural
discourse, social acceptance, and public
obsession shape the creative work of artists
and the resources made available to them.
The breadth of art, policy, and media
practices that use Al is as much the result of
cultural change as it is of technological
change. Looking into these certain situations
helps predict the future of creativity driven
by Artificial Intelligence.

There is growing literature on how to teach
artists, designers, and creative professionals
the innovative uses of Al in their work.
According to Stina and Hoffmann (2024),
Al literacy goes beyond understanding the
technical dimensions of Al. There is a need
to think critically and engage the
fundamental questions of where the training
data comes from, how Al systems work, and
the biases and inequities of automating
creative work. The authors’ study of
migrants and their everyday use of Al
highlight the 1importance of teaching
systems critique. Gutiérrez (2024) analyzes
the impact of generative Al on the visual
arts and undersells the former by arguing
education must move beyond teaching the
practical applications of Al to also include
critical Al questions and assessment of
creative outputs. With regards to the use of
Al in art and media, these arguments help in
developing curricula aimed at creating
technologically skilled and ethically mindful
artists. Responsible innovation will require
teaching integrated interdisciplinary

approaches using merged computer science,
design, and the humanities. At this point, we
have no-go complacency in pedagogy where
practitioners are not active participants in
the wuse of technology as critical
collaborators in the creative process of
artificial intelligence.

The uses and studies of Al show that it is a
complex shift culturally and technologically
that transforms the creative industries in
multiple ways and to various degrees. It also
advances the limits of the possible and
creates art and performances attainable only
through the union of technology and human
creative effort. Al also introduces complex
and novel legal and moral inequities around
claims of ownership and authorship and the
human oversight of algorithmically driven
collaborative processes. Furthermore, the
algorithms and educational and social
narratives that shape and inform artists and
audiences understand and use the
technologies at hand. The scope of the
findings illustrates that the aesthetic, legal,
and educational challenges Al presents are
interrelated and the result of a single social
shift. Issues in computational creativity will
always spark legal innovation; changes in
audience engagement will always drive
educational changes; and civilizational
changes will always influence artistic
innovation, policy, and practice. Integrating
these 1ideas will allow for a robust
understanding of how to work with Al in the

creative industries in ways that are
culturally  significant, equitable, and
innovative.

MATERIALS & METHODS

Using qualitative review as a conceptual
framework, this research study analyzes and
synthesizes writings centered on artificial
intelligence (AI) and the creative arts.
Unlike empirical studies that build datasets,
capture metrics, and examine a definitional
problem from an experimental lens, this
work has sought to understand and outline
the comparisons already made by other
scholars. The review covers a range of
articles and reports published from 2017 to
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2025 and includes peer-reviewed journals,
conference workshop papers, and reputable
academic reports. This range was selected to
encompass the more innovative discourses
on machine learning and generative tools
when Al intersects with the arts as well as
preliminary texts that discuss Al and the
creative arts. The terms artificial
intelligence, creative media, aesthetics,
ethics, education, human—Al collaboration,
and algorithmic personalization were used
to search Google Scholar, Scopus, and Web
of Science. Sources that concentrated on the
intersections of Al and the domains of
creativity, ethics, or education were
prioritized. Sources were included if they
were cross-disciplinary in nature as this was
aimed to answer the research questions. To
start with, I put together an overview of the
ongoing discourse for the study touching on
various texts and the key points along the
organizing triad thematic dimensions:
aesthetic, ethical, and educational aspects of
Artificial Intelligence  within  creative
industries. Building off these trends, I noted
several potential research topics:
collaboration between humans and Al,
audience reception of Al art, copyright and
authorship, fairness and bias, and Al literacy
teaching in K-12. The framework noted
above made it easier to spot similarities and
differences. This type of comparative
analysis is very useful because it outlines
what the literature in a specific discipline
includes and what the further research
opportunities might entail.

In the last stage, the aim was to analyze and
compare the central conclusions in orders to
formulate conclusions broader than those of
the individual studies. For each stage, we
wrote documentation to help with accuracy
and to provide a clear explanation. In this

case, it was the conclusion that was clear
and explained in a way that someone could
verify it. To find common and unique
patterns, the thematic results were compared
to work in other countries and other parts of
the creative industries. Studies of European
media and education, along with policy and
culture and the use of Al, provided insights
on practice to artists and designers about
everyday creative work. These perspectives
highlighted the interconnected and, at times,
overlapping ways Al is changing creativity,
law, and education. The cohesive narrative
was made possible by the reasoning applied
through the various stages of this study that
included careful literature  selection,
literature  coding  for key  theme
identification, and contextual stratification
of findings. These elements work in unison
to define the scope of the research and its
contribution in analyzing the impact of Al
on the aesthetic, ethical, and educational
aspects of creative media.

RESULT

The literature gathered for this review has
highlighted a number of interrelated ideas
regarding the impact of artificial
intelligence (AI) on the creative media
industry. Recent scholarship consistently
identifies four primary areas: human—Al
collaboration, transition of  media
workflows, challenges pertaining to ethics
and the law, and the impact on education.
Each of these themes, while conceptually
distinct, overlaps in order to provide a
cohesive account of the multi-faceted and
the socio-structural change respectively.

Human—-AI Collaboration in Creative
Media
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Human-Al Collaboration Framework
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Figure 1: Conceptual model illustrating the interaction between human creativity and Al systems across
the stages of ideation, content creation, editing & curation, and distribution (adapted from Techybex,

2023).

A notable discovery is the altering of
creative activities and the broadening of the
concept of authorship through human—AlI
collaboration. Al does not replace artists; Al
becomes a co-creator and a partner in the
artistic production. In their study, Akhila et
al. (2024) cite many examples of visual
artists, musicians, and multimedia designers
collaborating with machine-learning tools to
ideate, compose, and interactive stories.
Instead of a straightforward “tool and user”
scenario, in these projects, the human Al
guides 1imagination and Al analytically
surprise patterns and combinations. The
authorship collaboration does not allow the
creative act to be traced to a single source.
In visual art, for example, an artist might
provide descriptive prompts to a generative
model and then curate and refine the output,
blending computer novelty with personal
style. This is evident in Al-assisted music
and film where human creators adapt and

elaborate algorithms that propose harmonic
progressions, and camera angles, and
narrate structures.

The integration of Al innovations into
creative industries raises new questions
regarding the transformation of media
workflow  throughout the production,
distribution, and consumption processes. In
generative technologies, new Al assistants
capable of real-time editing, translating, and
drafting scripts allow creative workers to
shift their focus to higher-order conceptual
and aesthetic problem solving (Kriiger,
2025). For the human crews working on
filmmaking and video production, the Al
assistants grade colors, perform rapid
editing, and even generate special effects
and other film language elements at speeds
preferentially impossible for people. After
the content has been distributed, the new Al
technologies automatically adapt the content
to various audience segments. Eder and Sehl

International Journal of Research and Review (ijrrjournal.com) 182
Volume 12; Issue: 10; October 2025



Lars Arnold Ritter. Artificial intelligence in the creative media: aesthetic, ethical, and educational dimensions

(2025) examine algorithmic personalization,
widely implemented throughout news and
video distribution, which modifies audience
engagement on multiple levels. Al systems
predicting user behavior enable
personalization and the narrowing of
cultural experiences, drawing on the
literature regarding the concentration of
creative and individual consumption. Al
integration into creative industries has been
shown to reduce the time and costs
associated with each step of production and
transform  the  individual  audience
experience.

The third significant theme deals with the
ethical and legal issues raised by the use of
Al in creative most areas of Al-generated
creativity. As algorithms produce text,
images, and music, the questions of
ownership of the resulting work from the Al
and the human become increasingly vague.
Kirakosyan (2023) argues that current
copyright systems assume human authorship
and thus offer no guidance when a machine
authors a work in significant ways.
Manolakev (2017) builds on this by arguing
that the traditional authorship paradigm
based on human will and intention is
‘shattered” when the machine takes a
portion of the creative work. Vyas (2022)
analyzes creatively biased training data that
stereotypes culture and reinforces systems
of inequality. The lack of transparency
around the data and algorithms makes it
difficult to respond to a negative outcome or
to assign accountability. The queries
concerning the legal ownership evokes the
fundamental question of human agency; is
the 'composing, painting or writing' simply
the result of an algorithm, what does it mean
to create. Collectively, these works prompt
the need for protective legal and ethical
structures which will foster creativity, while
balancing the interests of the creators and
the audiences.

The fourth finding demonstrates how Al
alters the focus of learning in the fields of
art, design, and media studies. With the
growing educational, media, and creative
tools powered by Al, educators and students

alike must acquire Al literacy—
comprehending not only the software, but
also the algorithms and how they shape
cultural production. Stna and Hoffmann
(2024) argue that any technical training
must include the critical examination of
training data and algorithmic bias, as well as
the potential social ramifications. They
describe the challenges and also the
opportunities Al provides in everyday life,
particularly for those who face -cultural
adjustment. Building curricula around these
ideas equips future creators of innovative Al
systems and ethically adaptable. From this
perspective, the educational focus should
train students in ethics and creative
collaboration with Al as a more advanced
tool of unmanned control, and teach the
ethics of Al in the creative process to
position students as pioneering leaders of
tomorrow’s creative industries. These
findings imply that Al in the context of
creative media, is deeply complex and
multifaceted. Artificial intelligence allows
content creators to make hyper personalized
material. This has altered how media is both
produced and consumed. Unprecedented
transformations in media is a catalyst for a
reconsideration of copyright laws due to the
legal and moral discourse revolving around
the notions of equity and responsibility.
This discourse is equally important in the
training of artists and media practitioners in
the advanced technologies of media. These
factors are all connected to one another in a
system. Ethical concerns are posed by
aesthetic innovation. The ability to mass
tailor content promotes a certain level of
educational dislocation. The forces of
culture respond and dictate the terms of
collaboration.

DISCUSSION

This examination reviews the impact of
artificial intelligence on the creative
industries. Each challenge that Al
introduces brings with it an opportunity as
well. For the wvisually creative artist,
designer or media professional, Al-powered
systems have an ever-growing arsenal of
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resources. An entire new class of creative
systems, including diffusion models,
generative adversarial networks, and the
like, provide unprecedented opportunities
for exploration of visual styles and patterns,
musical composition, and narrative forms
beyond what was possible with standard
methods. These systems, by providing
suggestions and alternatives that go far
beyond the reach of human imagination,
challenge artisans to venture into new
territories (Arriagada Beltran, 2023). Take
for example the contemporary digital artist
who develops a concept and then calls on an
Al program to generate hundreds of design
variations which the artist then helps Al
consolidate in order to realize the hybrid
composite. Al-assisted composition tools
help musicians realize unexpected musical

constructs, which in turn, help them
compose in new and different ways.
Questions for order in the composition arise
with reclamation of the artist's study and
hands for digital work. Situations in which a
machine contributes greatly to a work,
complicate the question of the location of
creativity.

This includes the end product, the framing
of the work by the human creator, or the
interaction between machine and human.
This complexity involves redefining the
concept of creativity, identifying human—
artificial intelligence co-authorship, and
considering the importance of human
expression and cultural purpose.

Ethical and Educational Dimensions of Al
in Creative Media

Benefits of Collaboration Between
Humans and Al

Cost Reduction

Efficiency and

Enhanced

Decision-Making

Complementary
Skillsets

it SoluLab

Productivity

Personalization

Risk Mitigation

Innovation and
Creativity

Figure 2: Diagram highlighting key ethical challenges—such as intellectual property, authorship, and
bias—and educational opportunities including Al literacy, curriculum reform, and critical thinking

(adapted from SoluLab, 2024).

The emergence of new aesthetics is
accompanied by significant ethical and legal
considerations that may hinder the
sustainability of Al-powered creativity.
Intellectual property law, designed for the
protection of human authors, finds difficulty
in addressing the questions posed by fully
autonomous or semi-autonomous systems.
As noted by Kirakosyan (2023), existing

copyright laws do not adequately specify
who claims the rights in multi-party,
partially algorithmic, and semi-autonomous
systems of creation. This ambiguity creates
doubt for artists, developers, and
distributors in terms of rights and profit.
Furthermore, there is the ever-present risk
posed by the Al systems themselves.
Training datasets are historically and
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culturally biased and, when unchecked, can
be magnified in the outputs as well. Vyas
(2022), for instance, illustrates how some
biases can shape the culturally significant
images, stories, and compositions that
dominate narratives, subtly shifting public
discourse. To mitigate backlash, the
automation creators and the public
regulators will need new ethics to deal with
technology's rapid advancement. This can
be accomplished by more strategic data use,
practical frameworks for attribution, and
guidelines for ethics. Dataset audits,
algorithmic  transparency, and legal
frameworks for recognized co-authorship as
fundamental steps will provide the security
mediocre Al currently has in order for
creative Al to thrive.

AT’s creative potential must also be seen in
light of the socio-cultural context in which it
is embedded. Public discourse and media
narratives largely shape the funding and
regulatory landscape for technologies.
German media studies illustrate how Al is
intermittently framed as an innovator along
with the potential harm of job and
democracy deficits (Lammar et al., 2025).
Such mixed signals are ambiguous for

artists and policymakers. The public
discourse around algorithmic
personalization also varies significantly

from one country to another. Eder and Sehl

(2025) illustrate how some users are
relatively  indifferent to the power
recommendation  algorithms  wield in

shaping their cultural consumption, and
others are concerned about invisible
curation. The divergence in these
perceptions influences how audiences assess
and trust outputs generated by Al. Alarming
media narratives suggest a potential for
artists to be met with backlash and
excessively  supportive,  unsustainable
policies. Conversely, ethically problematic
Al tools and technologies may escape
scrutiny when public discourse and media
narratives are overwhelmingly positive.
Public discourse, coupled with the right
balance of education, is likely to induce the

culturally and democratically sensitive
proliferation of creative Al

Sustainability of Al creativity encounters
some bold new fronts in ethics and legality.
While Intellectual Property laws remain
focused on  human authors, fully
autonomous or semi-autonomous systems of
creation raise new challenges. As pointed
out by Kirakosyan (2023), existing
copyright laws are silent on the rights
ownership question in multi-party, partially
algorithmic, and semi-autonomous creative
systems. This silence fosters uncertainty
regarding rights and profit among artists,
developers, and distributors. In addition, the
Al systems themselves pose risks. The
datasets used to train algorithms contain
historical and cultural biases that, if
unexamined, will be folded and exacerbated
in the outcomes. In this regard, Vyas (2022)
argues certain biases shape the images,
stories, or compositions that dominate
cultural narratives and public discourse in
insidious ways. In light of these challenges,
there is an urgent need for new and creative
public regulations and ethical practices that,
together with more strategic data use, and
regard for attribution, will provide the
needed balance to the rapid technological
evolution.

Essential actions include dataset audits,
transparent algorithms, and laws regarding
recognized co-authorship. These actions
will create the pillars of security upon which
creative Al can thrive.

AT’s creative capabilities are also influenced
by the prevailing societal and cultural
context. The societal discourse and media
narratives have a strong effect on the
regulation and funding of various
technologies. Research on the German
media analyzes the contradictory framing of
Al and its impacts on innovation and the
potential harming of jobs and the
democratic culture (Lammar et al. 2025).
This contradictory framing casts uncertainty
for artists and policymakers alike. The
discourse on algorithmic personalization
also varies greatly between countries.
Research by Eder and Sehl (2025) analyzes
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the users who do not see the power of the
recommendation algorithm over their
cultural choices versus those who are
concerned about curation that is covert. This
impacts the audience trust and assessment of
Al outputs. Concerned media narratives
place artists in the context of facing public
backlash and the expectation of policies that
are unsustainably lenient. Politically and
ethically controversial Al technologies,
therefore, may be deployed without the
necessary critical discourse when the
narratives and discourse are supportive of
the technologies. Engaged discourse with
appropriate conscious public anticipation
will help in fostering the adoption of Al
technologies that are ethically and
democratically creative.

CONCLUSION

Artificial Intelligence is being integrated
into every phase of creative media projects.
Over the last decade, Al has evolved from a
basic automation tool to a fully-fledged
creative partner for numerous art forms,
including music, films, visual art, and
digital narratives. Al is not simply a tool for
enhancing productivity; it also facilitates the
exploration and the innovation of new art
forms and styles. Artists who use Al tools
have created pareidolic images, inventive
auditory structures and novel forms of art.
These findings demonstrate the breadth of
possible creative ranges and construct the
tools of the future will offer, thereby
supporting the vision of collaborative future
art, where human creativity will meet
advanced Al. Unrestricted new creative
technologies, however, will certainly raise
new ethical and legal challenges of a far
greater magnitude. In terms of copyright,
the automation of biases and unresolved
inequities will present new challenges
regarding control and legal repercussions.
Copyright will also need to address new
dependencies on data, and new forms of
automation responsibility will need to
address unsolved cultural biases and
inequities. The potential for Al to become
an instrument of creativity democracy and

inclusiveness is likely to slip away without
the proper measures in place. Such voids
can produce inequalities and disputes
around the emerging tensions of rights and
responsibilities. In the creative disciplines,
education will serve as a pillar. For artists
and educators, integrating Al in studios and
classrooms will necessitate the teaching of
Al as an ethical and critical thinking
component. Creative disciplines will also
need to incorporate algorithmic bias, data
ethics, and foundational human-machine
interaction. This will equip a future
generation of creators with the capacity to
critique Al as an instrument of
enhancement, rather than one of
displacement, to human creative endeavor.
Integrating Al  will certainly pose
challenges, but it also offers an outstanding
opportunity for the progression of culture.
Creative disciplines’ Al adoption will rest
on the educational frameworks and policies
that defend responsible adaptation. Al will
bolster human creativity.
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